PRECONFERENCE GUIDE

Target Audience: All conference attendees receive this guide onsite. This book is used as a guide for the entire week.
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1. Preconference Guide Ad
2. Deduct 10% for Dual Publication
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1. Conference Program Book Ad .
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Marketing Department, American Jail Association
1135 Professional Court, Hagerstown, MD 21740-5853
Phone: 301-790-3930 Fax: 301-790-2941
E-mail: ChrisA@aja.org Website: www.aja.org
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